Table of contents

INTRODUCTION 1
CHAPTER 1: THE FOUR PS OF PUBLISHING 3
PERFORM: SUBMIT THE BEST PAPER YOU CAN 3
PRACTICE AND SEE FEEDBACK AS A GIFT 4
PARTICIPATE IN ACADEMIC NETWORKS 5
BUT MOST OF ALL: PERSIST, PERSIST, PERSIST 6
CHAPTER 2: HOW TO KEEP_UP TO DATE WITH THE LITERATURE? 9
A SHORT HISTORY TOUR 9
DROWNING IN INFORMATION? 10
How TO KEEP YOUR HEAD ABOVE THE WATER? 11
1.  SETUP CITATION ALERTS FOR YOUR OWN ARTICLES 11
2. SETUP NEW ARTICLE ALERTS FOR OTHER ACADEMICS 12
3. SET UP NEW ARTICLE ALERTS FOR KEY TOPICS IN YOUR FIELD 1)
4. CHECK GOOGLE SCHOLAR'S “MY UPDATES” REGULARLY 12
5.  SuUBSCRIBE TO TABLE OF CONTENTS ALERTS 13
6.  PERIODICALLY REVIEW CORE JOURNALS IN YOUR FIELD 13
IN suM 13
CHAPTER 3: USING PUBLISH OR PERISH TO DO A LITERATURE REVIEW 15
COMPREHENSIVE LITERATURE REVIEW: BORN GLOBAL FIRMS 15
FOUNDING AUTHORS 16
HISTORICAL DEVELOPMENT OF THE FIELD 17
IMPORTANT JOURNALS 18
FOLLOW UP ON KEY PUBLICATIONS IN THE FIELD 19
IN SUM 20
HOW TO CONDUCT A LONGITUDINAL LITERATURE REVIEW? 20
WORKED EXAMPLE 1: CULTURE IN THE FIELD OF INTERNATIONAL BUSINESS 21
WORKED EXAMPLE 2: HIV IN SCIENCE, NATURE, AND CELL 22



CHAPTER 4: WHERE TO SUBMIT_YOUR PAPER? 25
USE PUBLISH OR PERISH TO SEARCH FOR KEYWORDS 25
SORT THE RESULTS BY PUBLICATION OUTLET 26
WORKED EXAMPLE: ETHICAL MARKETING 26
JOURNAL OF BUSINESS ETHICS 27
JOURNAL OF MACROMARKETING 27
EUROPEAN JOURNAL OF MARKETING 28
JOURNAL OF CONSUMER MARKETING 30
JOURNAL OF PuBLIC PoLICY & MARKETING 30
JOURNAL OF MARKETING EDUCATION 31
JOURNAL OF THE ACADEMY OF MARKETING SCIENCE 31
USING THE “TITLE WORDS” BOX TO FURTHER REFINE RESULTS 32
REVIEW KEY ACADEMICS IN YOUR FIELD 33
BEFORE SUBMISSION: HAVE YOU MISSED ANY PAPERS? 35
WORKED EXAMPLE: ENTRY MODES OF JAPANESE MNCs 35
NO PAPERS AT ALL? 37
CONCLUSION 38
CHAPTER 5: WHO DO YOU TALK TO? TARGETING JOURNALS 39
JOINING A CONVERSATION: CAUTION AND CARE 39
OR JUMPING RIGHT IN... 40
JOURNALS: COMMUNITIES & CONVERSATIONS 40
WHAT TO DO? RESEARCH, RESEARCH, RESEARCH 41
SUBMIT TO ONLY ONE JOURNAL AT A TIME 43
PUBLISHING YOUR WORK: ENGAGEMENT, DATING OR MARRIAGE? 44
How TO WRITE FOR US JOURNALS WITH NON-US DATA? 45
HOW TO AVOID PREDATORY JOURNALS? 46
MY RECOMMENDATIONS 47
PREDATORY JOURNALS: MORE THAN A FRINGE PHENOMENON 47
PREDATORY JOURNALS IN BUSINESS & MANAGEMENT 48
WANT TO KNOW MORE? 49
CONCLUSION 50
CHAPTER 6: HOW TO AVOID A DESK-REJECT? 51
WHY ARE DESK-REJECTS INCREASING ? 51
ARE YOU READY? TEN PRACTICAL SIGNS 53
CONCLUSION 55

Vi



CHAPTER 7: YOUR TITLE: THE PUBLIC FACE OF YOUR PAPER 57
A GOOD TITLE IS DESCRIPTIVE... 57
... OR QUIRKY? TRY BOTH! 58
How TO IMPROVE YOUR TITLE? 59
SOME QUICK FINE-TUNING TIPS 60
CHAPTER 8: WRITING YOUR ABSTRACT: NOT A LAST-MINUTE ACTIVITY 63
WHAT NEEDS TO BE INCLUDED IN AN ABSTRACT? 63
TWO EXAMPLE ABSTRACTS 64
INTRODUCING A NEW CONCEPT TO THE FIELD 65
PROVIDING EMPIRICAL RIGOUR TO EXISTING CONCEPTS 65
SOME QUICK FINE-TUNING TIPS 66
CHAPTER 9: YOUR INTRODUCTION: FIRST IMPRESSIONS COUNT! 69
EMAILS VS. PAPER INTRODUCTIONS 69
PROVIDE THE CONTEXT 70
ARGUE FOR YOUR TOPIC’S IMPORTANCE 70
WHAT’S IN IT FOR THE READER? 73
HOW TITLE, ABSTRACT AND INTRODUCTION WORK IN HARMONY 75
TITLE 76
ABSTRACT 76
INTRODUCTION A7
CHAPTER 10: CONCLUSIONS: LAST IMPRESSIONS COUNT TOO! 79
WHAT DO YOU INCLUDE IN CONCLUSIONS? 79
THEORY/CONCEPT FOCUSED CONCLUSION 80
CONTEXT/ACTION FOCUSED CONCLUSION 81
HOW TO END YOUR PAPER EFFECTIVELY? 82
CHAPTER 11: WHAT DO YOU CITE? USING REFERENCES STRATEGICALLY 85
HOW TO USE REFERENCES STRATEGICALLY? 86
SETTING THE SCENE 86
REFERENCE THE EDITOR AND/OR REVIEWERS 87
REFERENCE CORE THEORETICAL AND METHODOLOGICAL PUBLICATIONS 88
TWELVE GUIDELINES FOR ACADEMIC REFERENCING 88
1. REPRODUCE THE CORRECT REFERENCE 89
2.  REFER TO THE CORRECT PUBLICATION 89

Vii



3. DO NOT USE “EMPTY” REFERENCES 89
4.  USE RELIABLE SOURCES 90
5.  USE GENERALISABLE SOURCES FOR GENERALISED STATEMENTS 90
6. DO NOT MISREPRESENT THE CONTENT OF THE REFERENCE 91
7.  MAKE CLEAR WHICH STATEMENT REFERENCES SUPPORT 91
8. DO NOT COPY SOMEONE ELSE’S REFERENCES 91
9. DO NOT CITE OUT-OF-DATE REFERENCES 91
10. Do NOT BE IMPRESSED BY TOP JOURNALS 92
11. DO NOT TRY TO RECONCILE CONFLICTING EVIDENCE 92
12.  ACTIVELY SEARCH FOR COUNTEREVIDENCE 92
How MANY REFERENCES IS ENOUGH? 93
MORE ISN'T ALWAYS BETTER 93
THE OTHER SIDE OF THE COIN 94
GENERAL RECOMMENDATIONS 94
CHAPTER 12: WRITING A LETTER TO THE EDITOR 95
PICKING YOUR ACTING EDITOR AND SUGGESTING REVIEWERS 95
WHAT’S INCLUDED IN A LETTER TO THE EDITOR? 97
HOw DOES THIS WORK IN PRACTICE? 97
WHY IS OUR PAPER SUITABLE FOR THIS JOURNAL? 98
WHAT ARE OUR PAPER’S KEY CONTRIBUTIONS? 98
ACTING EDITOR AND REVIEWERS 99
CHAPTER 13: WHAT ELSE CAN YOU DO TO IMPROVE YOUR CHANCES? 101
POLISH YOUR PAPER TO PERFECTION 101
CANNOT AFFORD AN EDITOR OR PROOF-READER? 102
GET YOUR NAME OR WORK KNOWN 103
WHY IS ACADEMIC NETWORKING CRUCIAL? 104
WHAT IS THAT CONFERENCE NETWORKING THING ABOUT? 105
SOCIAL MEDIA NETWORKING 107
GET A “FRIENDLY REVIEWER” AND TAKE R&RS SERIOUSLY 110
CONCLUSION 111
FURTHER READING 113
PUBLISHING 113
CAREER PROGRESSION 115
RESEARCH IMPACT AND FUNDING 117
SOCIAL MEDIA 119
OTHER ACADEMIC SKILLS 120

viii



