CONTENTS

L oy 1] 1 T

1:

10.

LL;

12.

13;

14.

Alina LIPOWICZ-BUDZYNSKA — Multimedia in architecture and social
Ty 111110161 (c213 o) | IR S o e

Anna LASZKIEWICZ — Artificial intelligence (AI) influencers in influencer
TIATKCLINE] .icetrstmrrmpeisrrgins it ot o e s s o s S e e o AT SR st

Maria MAJEWSKA, Joanna NIEZURAWSKA, Nelson DUARTE —
Assessment of the role of social capital in stimulating economic development
depending on:the:country sancome 1eVel woms e i tsmmmstsnmsmsmusssssmsmsss s

Ewa MALINOWSKA, Renata PLOSKA, Mariusz CHMIELEWSKI,
Karol SLEDZIK - Sustainable gastronomy — a model approach ........................

Malgorzata MARKS-KRZYSZKOWSKA, Wawrzyniec RUDOLF —
Basic values of local good governance in rural areas in Poland ...........................

Malgorzata MICHALCEWICZ-KANIOWSKA, Anna KOMARNICKA,
Cosmina-Simona TOADER - Prospects of using remote teaching in school
education=research MNAINGSs! et sntisibnsmsssapion mivmssems b b e e

Malgorzata MICHALCEWICZ-KANIOWSKA, Monika ODLANICKA -
POCZOBUTT, Aleksandra SZYSZKA-SCHUPPIK, Anna KOMARNICKA,
Anna MURAWSKA - Elements of crisis management during the Covid-19
pandemicin POIANM . ucsmnsssimnsimsmsmions nossint sabmmpssiosimss i sosssoses svssssesmsies

Malgorzata MICHALCEWICZ-KANIOWSKA, Malgorzata ZAJDEL,
Izabela WIELEWSKA, Martyna KOZE.OWSKA — Assessment of the impact
of the project implemented on the community of the city of Bydgoszcz .................

Sandra MISIAK-KWIT, Malgorzata WISCICKA-FERNANDO —
Understanding the relationship between firms’ level of knowledge on the smart city
concept and the size of the firm — an empirical study .............cccocoeiiiiiiiiiiiin

Marta MISZCZAK - Attitudes of Polish managers towards information
and communication technologies — selected iSSUES .........ooevuereiiiiiinniiniiinneneennn.

Lubov MOLDAVAN, Olena PIMENOWA, Piotr PRUS - State support
for the implementation of peasants' land rights in Ukraine in the context of European
T L 10 1 T ——

Valentyna MOLOKANOVA, Vitalii PETRENKO, Valeriy KUZNETSOV,
Vitalii KUZNETSOV, Agnieszka KROL, Marzena KACPRZAK,

Izabela WIELEWSKA, Barbara WYRZYKOWSKA - Creative methods

as an obligatory component of the technical specialists education

inthe POSt-INAUStIIAL ETA" . x. s sureisgn s amomiae o duenie o5 st i S s o SEe e et 8 RS

Agnieszka MROZINSKA — Short-term rental as an alternative to hotel services
inlatoe PoliShCItiES vrsneemnmtmibin e e e S e R N s

Anna MURAWSKA - The impact of regional variation in economic conditions
on consumer attitudes and behavior during the Crisis ............cococviiiiiiinniiininn.



15.

16.
17.

18.

19.

20.

21.

22,
23.

24.

25.

26.

27

28

29.

30.

31,

32

33.

34.

Iwona OLEJNIK, Marcin LEWICKI, Jan MIKOLAJCZYK, Pawel DOBSKI -
Religious products — the perception of their value .................cocoiiii 249

Katarzyna PAWLAK - Consumer engagement in the clothing industry ............... 27

Elzbieta PIERZGALSKA, Julia BORKOWSKA, Iwona KOBUSINSKA — .
The assessment of students' financial expectations on the example of the students of
the faculty of management of the Jan and Jedrzej Sniadecki Bydgoszcz University of

LECNOVOZY: 55050 s cotncasio e s, snss 550050 6560 5 58,555 505 G6T8.5,0806 565 5T 5538 070 A, 6930 ST S35 305
Patryk PILAT — Designing the design. Application of design thinking to social
INNOVALION PLANMING ... ouvttit it 317
Jarostaw POTERALSKI — Education as an area of ESF support in Poland

111 2004=2020 5515 5505 osistssssis stssrsss sl Eos051805 645 ST 4555 S SATALS 670 EHRIS S8 TR S S S 343

Agnieszka PREDYGIER - The impact of inter-organizational cooperation
on the development of the region based on selected initiatives in the Swigtokrzyskie
DEOVINGCE ittt skt acttinoBis bbb s it S A SRR Ao LS TS S8 T R T T T T 357

Anetta PUKAS — The Metaverse projects for cities — the theoretical and practical
perspective of building the competitive advantage ................cccoeveieiiiiiiiiiininini. 379

Katarzyna RADECKA - Using the Instagram platform in creating a personal brand .. 395

Aleksandra RADZISZEWSKA — Data-driven approach in sustainable city

I RT3 11 1) 1| AN 405
Don Vincent RANGEL Jr, Jan MIKOLAJCZYK, Robert ROMANOWSKI —

The attractiveness of Poland as a culinary tourism destination ............................ 421

Anna RYBAK — NGO management in terms of cooperation with local government
OR S AN ZACTOTS] 2121575 515000618 55 B TSRS T O S R P R e G BT, SR S 443

Marek SIKORA, Giga KIKORIA, Zezva SANIKIDZE, Basak CETINGUC,
Oliwia RYBACKA - Long-term comparative effects of the Covid-19 pandemic
on supply chains in Poland, Georgia and Turkey ....................cco 463
Marek SIKORA - Competition on the courier, express and postal services market ... 489

. Marcin SKINDER — Academic mobility in the declarations and communiqués
of the higher education ministers of the Bologna process member states in stage 1
of systemic harmonization in EUrope .............c.cooooiiiiiiiiiiiiiiin, 513
Jakub SKORUPA, Sebastian STEPIEN — Young people’s entrepreneurial
attitudes to creating and running BUSINESS .........c.ouvuiuiuiiiiiinitiiiiiiiieieeeanenes 533

Urszula SEUPSKA — Remote work in Society 5.0 — employee’s perspective,
motives:and frequency OFNSe: .o s ssws sunssmmsns somsansins 665 womes 4ol 75563555 SRHT T 545

Marcin SPYCHALA, Joanna SPYCHALA — Business cycles in European regions .. 561

. Marcin SPYCHALA, Joanna SPYCHALA - Discrepancies in the regional
development of the EU mMember SLAtESi <. s s supimiss ssm ssmnaiens s smsisiss sssaie s i ST7
Julianna STASICKA, Igor SZYMANSKI, Joanna LEMANCZYK -

Building trust in physicians — the generational differences in the perception
of trust in/health CAre SECTOT «. i s 5. s s s 5550 88000 558 S506,5: 515,555 6018 e o088 B8 601

Rafal SZOPINSKI, Aleksandra PEONKA — Credit portfolio structure in the light
of generated risk as a fundamental element of a cooperative bank’s activities .......... 617



35. Aleksandra SZTUK - Digital nomads as recipients and users of the city's offer.
Status and prtospectsiofiresearchlsmmmmmsmtmstitondemmmig s msies Bodm iR

36. Aleksandra SZULCZEWSKA-REMI - Science commercialisation within
UnIVersity-INdUSIETMEXS, wne i msimm o ainss s s e Gy

37. Dawid SZUTOWSKI — The impact of macroeconomic factors on the profitability
of companies. Analysis using neural NEtWOIKS .............coeveuiuiniiiiiiiininiiiienennnn

38. Jolanta TARAPATA — Perceptions of eco-responsible initiatives of the brand
and their impact on consumer engagement of Generation Z ...................c.oeuenenne.

2024 DCZ.Z00




